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Elements
At the heart of the campaign there are the four natural elements - earth, air, water and fire- that thanks to direct and mutual 
connections  give life and shape to the entire world.  

Each element, associated to one of the four clusters of products, represents one of Sparkle’s values and creates a strong 
connection between product and individual, further  humanizing Sparkle’s technology and offer.  

The objective of the campaign is to consolidate Sparkle’s leadership in the international market by focusing on the services 
offered and supporting core values of reliability, flexibility, efficiency and innovation. 

The creativity adopts an innovative communication style which aims at humanizing our products and approaching our target 
with an original and captivating message.   

The communication strategy adopted represents the opportunity for Sparkle to continue to express its DNA of a modern, 
dynamic, trade and customer oriented company. Sparkle is able to state that enhancing, improving, and growing its 
customers’ business is in its nature: “Our nature, enhancing your business”. 
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To play the video, download the PDF file
and make sure Flash Player is installed on your device.
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Corporate video
https://youtu.be/1uqc3Aap02w

https://youtu.be/1uqc3Aap02w



